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ABSTRACT

The purpose of this study is to investigate tourism destination information that affect tourists’ travel
experiences satisfaction and then destination loyalty. It is important to understand tourists decision making
process and also to understand which influences factors affect tourists decision making. Especially, in choosing
destination based on destination information including general destination tourism resources and attractions,
destination knowledge information, social network service contents information, shopping and destination
facility, and destination accessibility and conventional information. From literature review, each of tourism
destination information was discussed and introduced in terms of which information included in the factors. A
total of 349 useful samples were collected from on-site survey and all of respondents are at least more than
one-night travel within a year. Multiple regressions are applied for investigating which destination tourism
information affect tourists’ experiences satisfaction and destination loyalty, Among the factors, general
destination tourism resources and attractions, and destination contents were important factors that affect tourists
satisfactions. The results showed that the information related to destination resources and attraction are important.
More managerial and practical implications are provided in the conclusion.
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