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ABSTRACT

This study was conducted with data collected for 10 years(2011-2020) from blogs-cafes in Naver and Daum
after implementation of the forest trail policy, to understand the perspective of how the users felt and responded to
forest trails and to analyze frames and provide them as basic data for future forest trail policy establishment.
According to the word frequency, n-gram, 2-way word tree, and CONCOR analysis, “summit” continued to
appear during the 2011-2014 period, but “hiking” has appeared from 2015, the word has changed from “summit”
to “hiking”. This was believed to be an alteration of the perception of forest trails from a place for climbing to the
top of the mountain to a place for leisure activities associated with walking. In addition, the words “café” and
“restaurant” continued to appear, which were recognized as a place where drink coffee or eat food as well as walk
dynamically on forest trail. Therefore, linking forest trails with infrastructure around the region was expected to
bring a significant impact on revitalizing the local economy. In 2020, the frequency of the word “no” was high,
and after detailed identification of the words related to the word “no” it was interpreted as “It was good that there
were no people on the forest trail”. It was believed that forest trails were considered as a space where people
could enjoy leisure away from crowded places considering transmission of infectious diseases such as
COVID-19. Overall, forest trails were recognized as a multi-purpose space which served food & beverage
culture, solved social problems, such as COVID-19, and revitalised the local economy. This study was significant
in that it collects big data on the recognition of trails and combines it with tourism. Based on the analysis results,
it was expected to have an effect on revitalising trail tourism in the future.
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<E 2> 2011~2015% A= dojul= (49 309))
2011 2012 2013 2014 2015
vlg vl vl vl vl
= o o o o Ao
1 7hck 57,818 | 7tk 58,741 | &2 61,625 |=24 72,905 | &4 81,550
2 =) 50,311 |&2 53,100 |7}t 51,919 |7}t 54,624 | 7Itk 59,221
3 & 43811 | ZAth 45,066 | ZAtt 47,734 | Atk 51,949 |ZAth 54,801
4 Atk 43623 | & 42976 | & 46,455 | & 47744 | & 48,199
5 Hr}h 36,485 | 2t 38139 |Er} 37,794 | Bt} 40,247 | &ttt 44,005
6 7k 33299 | 7ich 33,999 2tk 35254 | & 38408 |2t} 42,014
7 it 29,786 | itk 29,904 | 32,431 |w= 36,880 |w= 35,656
8 2 29,653 29,883 | & 32,429 | 32,761 | 34,086
9 2 25391 |2 25272 | Alvtck 28,895 | Ayttt 29,305 | Alytt 30,145
10 KeoAsy 24,747 | 2t 24792 | HoJck 26,575 | XoJtt 28,614 2 29,908
11 A 23975 | & 24535 |2 26,132 |2 27,952 |4 29,730
12 =3 23,223 | AR} 23,846 | AR 25,388 5 27,480 |Xo|tk 29,486
13 o=t 22,874 |w= 22,989 |e&att 24,001 | AR 26,259 | Ztt 27,170
14 uE=asy 22,007 |22 22,870 s 93221 | Ztt 24,940 | AR} 25,980
15 A=A 21,236 Ll 21,748 |ZIck 22,813 |2=2tt 24,388 | 7ttt 24,308
16 oFEHETH 20,550 |oFEHET 20,995 |Zth 22,603 | 7tch 23,749 |7t=4 23,410
17 ENBATS 20,205 | AU 20,849 |7t=4 20,603 |7t=4 22,052 |2tk 23,158
18 Akl 19,744 | AH3Y 20,474 |otEdth | 20235 |oFEYHTH | 21,024 |oI3 22,731
19 2t 18,983 |7t=2 19,776 | AHY 20,099 |Shich 20,698 |4tk 21,765
20 Ayt 18,924 | Ayt 19,481 | Whch 19,845 | AUFR 20,350 |2tk 21,701
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21 H=Z 18,586 | ATt 18,929 | AU 19,818 | Ut} 19,791 | ¥yt 21,046

22 Holc} 17,264 | Holck 18,358 | Lot 18,497 | ott 19,434 |oFEdtt 20,954

23 oS 15,551 | Ok 15931 | otk 18,327 |4 19,382 | AU 19,500

24 At 14,389 | Al 14,894 | Zh 16,098 | i3y 19,198 | At34 18,825

25 o 13,775 | 14,551 | ok 16,088 |HTh 17,624 | ¥t 18,803

26 A= 13,596 | At 14,081 | o3 15637 |uh2 15929 |[AIF= 18,369

27 2t 13,350 | Mk 13322 |% 15,008 | Zch 15,772 | Ztt 16,823

28 Ll 13,167 | Tt 13274 |AF 14,630 |22 14,274 | AR 16,522

29 3% 13,003 |% 13,088 | W=t 14,013 |7 13887 |AFU£4 | 15908

30 4 12,663 | A4 13,064 | AF 13,607 | Wt 13834 |3~ 15,179

<E 3> 2016~20207 A=H DoHI= (49 309))
2016 2017 2018 2019 2020
HE HE W W W
i R I I e T I e Y A I T A

1 =l 98103 |&7Z 101,936 | &% 121,091 | &2 119590 | =72 149,314
2 7tk 69,908 | 7ttt 76,848 | 7ith 82,527 | 7tth 85,229 |7ttt 78,370
3 aiuy 60,277 | Ech 60,771 | 7tk 59,824 | Ztt 71,212 | Atk 77,609
4 st 57,283 | Ztt 56,628 | Ett 59,728 | & 61,203 | ¥ 75,096
5 & 53049 | & 54,486 | & 53,446 | Bch 56,875 | Htk 54,077
6 Hr} 52,228 | 7Ttk 47,129 |7tk 49870 |& 50,510 | % 41,862
7 ot 43359 | £t 45328 | Eth 49,443 | itk 43147 |wEt 39,728
8 Zhck 40,202 |4 41,412 U 42,551 | o33} 36,783 | @itk 38,235
9 S 34,045 |2t} 35156 |2tk 36,835 |2tk 35,218 | Ztt 36,656
10 |9k 33,498 | ¥t 32,364 |AIFE 35529 |9l 34619 |2 35,875
11 ot 31,912 | oIs8 31,648 | o33 35008 |AIFE 34,251 | AH4 34,318
12 2 30,662 |4 31,561 | ¢ 32,704 |72 33,1563 | Eo|t} 32,183
13 52 29,284 | AF= 30,873 |2 31,676 | &ttt 32,555 |7t 30,877
14 ki 27,083 & 28,480 | Zth 28,144 31,600 | Ayt 30,353
15 dgmy 27,063 | &t 26,787 |7F=24 26,430 |w= 29,027 |AF= 30,259
16 AP 25,676 | 7H=2 26,147 = 25514 | Ak 27,011 | o3y 30,007
17 |74 25,446 | AV 24452 | AR} 24,134 = 26,985 |<rth 29,440
18 |mEr 24,817 | A 23,443 | AHA 23995 |72 26,965 |uerct 29,120
19 AR 23,488 | At 22,424 | A 23,361 | AR 26,010 | AR 28,939
20 | Eoltt 21,824 | 22t} 21,241 | 2=tk 20,784 | Ho|tt 25,109 | %ttt 27,747
21 |zt 21,146 |Ti= 21,163 |AHRU&Z4 | 20,393 | AuTh 23,995 = 27,747
22 | Ayt 20,762 | oFEHT 20,380 | oFEHTH 19,982 | Wt 23,006 | wtt 25,523
23 oFEETH 20,726 | AR 19,694 | Wt 19,867 |71 22,862 |AFE 25,007
24 | At 19,805 | HoJt} 19,077 | Eolth 19831 |AFEU&Z | 22486 |7H=F 24,474
25 | AUR 19474 | %tt 18718 | ALHE 18922 | 2% 20,999 | ¥hjtt 23,820
26 |AEUeZ | 17492 | AUt 18238 |IA& 18,758 | 2=t} 20,955 |2t} 23,775
27 | A 16,859 |ArUsZ | 18,047 |AYTH 18,441 | A 20,352 | I 23,213
28 |Z& 15927 |22 17692 | 2% 18,429 | oFERTH 20,328 |[ArEUed | 22,322
29 |y 15,346 | At 16,488 | AR 17279 |ZA& 20,264 | 2% 22,068
30 |2 15246 | 2% 16,304 |7} 16,984 | AUR 19,754 | AR 21,473

40

(© 2021 Journal of Hospitality & Tourism Studies



HIHIOIEE 280 103210 £ &3 =27 - JHH 018X} QA=A

2011~2020¢ dlolEE B9sto] 5AL JEAL U, €4, A9 5
ZHEE ). AW, BAFE 7 2o 2 5 A0 FEle] dofrt Sl
@ol7h 17912 AT $745(2020)2 He FAE olHAY FeiE T35, “4% éﬂ
‘E21g), "HE T AltAjo] oittar AJ7IsE 4 Q= dolEatE 7

A

Holg BA Ak thedt

9 Gl vl ‘wr}

Atk By 5o] Eaks
Q8 S} Sickn st ofefdh @ike 20104 o} Awo

2 ot gobt 28 AN 43S Ul Aoz Bokw, Sl v 52 2717 99 3Ue

i

it

A

712 ARl BAQl Al ge] Exixs
A, Y 4 Sl 42 Q4] TR, 2005) HE Tolt

lo] 29121x] ARA

rl[
o
ox
=)
fu
ft
e
n
32
1r
Q
o,
P
=
o
%
fd
g
F_lfj
>,\l

HWH ‘Ur“’b ‘iL}“’ T o2 Yeith 20199 H (2019)0lM= 7PE Eolshs URE AR

(51%)7} 15912 UEt Folshs AUbRel B Qe 4ol | 6}9:1 AL AURE BN 28 o83 o= whaET,
240912 e T & SYTIUREAIR Qlsh W=t A Uehd o2 g, 201795 E] 39 A4 By 2%
Al A7 5 ol Aol 2x E3lkd 4EAo] A== 5 20199 71 R0l 90t o2 (AE&7A, 2020. 01. 02)
TRl Tk Alo] Z7HE] et A YEhd ZoE ddEn)

A, ‘e B "ol ARUed’ o =Tt 7R A UEREE, Feded o] O HE olgith ol ¢4 Wolzt
Z2=0] Qlo] 2 Hert =EE AoR wuwy, A|Fy if 2| A3t ‘A o] Hl=Tt Ag9loll fARH =EE T
ol& ETIE A|Fet Agoll /AFH 4ol o]&Ao] Wrk: e 5T & AU

oREfo g 2o 2 AF, ML, FY £o=2 yehth AR £ 2011~20149 B9 509 oJHHE YERfoLY, 20151
2091422 /5slo] 1 o]Roll= 10914 o1F2 AL YTk 20149 8Y 715 A7FEEA Ul o7 Z/-80] 502%=
HHSTAE x1% QAH T, 201549 53 1%2 FAEFHEEILFE, 2019). o= A7y Stz AlFERo] Mo
goloiA Hrh B2 WA e 2] AXEo] AF golil=rt 24 UEhd Ao waEnh 20119 AlFE g4
S(U - =91 =39 874%F v, 2014, 1,227%F ™, 20159 1,364%F o2 FAALJACHAFHLZAY, 2012; 2015; 2016).
2015W1= FgA = 2011W =2} 201400 HIS) 212 56%, 10% Z7t5hict =3t 22 A3 Bt ulFe A2k £2(2014)
HMo|A 20155 EAZoR g I Afo]E L& SNS &8 TH ou] 94 AYUA ZE AF 55 AEsto] A|Fo

A - IEPAES LE7] s o2 ]lal Al A9 AlUs, S, AAdEE 5 St A wRE AR IREEAA]
& 2= W2 Zo] solyta, AR HriE Ryt FREHA AlFet i o] ko] ugaylyt gt oz HrhEch

<E 4 2011~2020%¢ dloje] T 844 Gojjlz

A FEA U2 &4 A9y
W W W HE W
oy | oy | &l IS
1 71k 675205 |2 437,029 | AU 199,449 | AFU&A 134036 |AF 340,971
2 ZAct 568,723 | e 330,388 | THLR 95,986 | A& 40843 | ME 110,460
3 Hrt 478358 | L 263,830 | HUR 72,38 |24 20,070 | ZY 66,679
4 Edg=) 346263 | OFETHE: 203,768 |APAUE (33843 | UiURE&Z 15163 | A 35,894
5 ortt 277,562 | 163970 |BWUR 29115 | AEAeZ 12791 | AF 28,653
6 2o} 267,530 | o 105,484 | wHu 22,378 | AUR&EZ 11,950 9% 26,615
7 Atk 238,539 | H2 68,341 WU 16,023 AGEEZ 10,796 A71= | 25847
8 Koo} 238,321 |3zl 56,374 | AUF 15,147 HREZ 9,931 Ad 24,375
9 Sar} 225282 |2 51,845 | 23R 11465 | SFTEL 9,066 3% 23,563
10 vett 169,431 |42 51,064 FEUR 110,108 | SiuE 7,799 7H4 21,457
11 s =y 164,592 | &%t 48491 | A 9,819 & 4,690 449 120,736

(© 2021 Journal of Hospitality & Tourism Studies
41



Ol DALY SHEWLAT 2021 23 X322 (5H882)

12 2t 157,863 | =2 44,357 | HUE 9,570 olETtheed 3691 A 17,412
13 e} 130,054 | A& 41,019 S5 9,327 URe 3,387 & 17,332
14 Ej} 105,758 | FE 40,219 ek ARl | 8,279 U 2,625 A5 16,977
15 L7tk 97,19 | &2 37,120 | =EUR 6,99 HA=Ee4 1,929 A 15,443
16 2t 93,874 |4l 33584 | H=Z: 5,266 HASEA 1,827 2l 14,482
17 =) 74662 | YE 32,737 |HIAR | 5177 MEEd4 1,304 E 14,350
18 Sol7ith 64,811 Al 29,036 | BHE 4,818 YR 952 %2 14,132
19 £ 59,819 Sk 17,153 My 3,921 AUEeZ 936 = 12,954
20 st} 57,283 | 7W7HE 15,774 RS 3,001 *AREZ 926 o 12,219

3. 2-way 9J=EZ] ¥4

oz F ey o Ay 7t Ad9lol] E3sto] ofwst Tojet A UEA] 2-way HFEEL HHORE 20209 HlolEE
BAS Anp P = Ue, ARUSZ o A = ‘Z0Y 9 ‘macy oF o] 7 E9ith«ad 3y). ol ‘&7
7t A= AL Zr¥ Bha sjAdo] 7HsskeT)

2011~202097H4] %700l Tt QAlo] Ao Al Wos utekn gjglon), gy of o} uid EEwlw ik
20204 GlolE}2 BAjak 7zt ‘%7loll Alo] GlolN ET¥ 7} thiHo eyt webd iy o olnlyt BAE R solx)

O3 Abgo] Bo| BolA] gk Q) £78 BRI - sholN FAHOR sk gt

-T:i'.'.?“‘ A}ED}'
‘ 22 Z} ;
.
7kct act it

<ag » T, A, U 2-way =BT EA

202012 2, Fhe goilE Aol B4 UElkT: A 2 20156WRE =EE7] ARSIl A HlEaTE Eorsith
AR dEdolE B ‘EdolM AR TiEa FoF 2 siMT 4 ItHKaE &), 22 BRI/ (202000
A1 73] 20~654 oI5t of Mol g tdoR AR A3}, I2UH9 tiX o TPHE &5 T A0l 462972
7P 2 ZoR Rawflth T & oMol Fske g4l ARG dlE 7iElE kT $H 2 UEhgth ol

|
] Q1] g, v, TA ARet 47 E S QlelE ol 83d ol8AES] 3] 52 FRY 4 Yt BUE)

wet 47 9 ’
oIk 7 ol§ASS W} o]go] 7K o= ot

(© 2021 Journal of Hospitality & Tourism Studies
42



HIHIOIEE 280 103210 £ &3 =27 - JHH 018X} QA=A

ot

<Ag o A, T 2-way FEED 4

ZAdo] BA At £710]) oigt 2A o] Bl&-L 20119 73.7%014 20209 82.5%% AT 0.88% ArSsI91, HAHo]
£2 20119 26.3%°1A 20209 17.5%2 QZF 0.88% AT 5).

HI & (%) mos me
100

80
70
60
50
40
30
20
10

0

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
as

<O 5> 9= A - 74 ATl HE

o
o

SRR I AR 8 b sk 2 S 1A Al VS gol gl 4t st wesision

=
Afoli= mu)gt Ao HRITHKE 5). ‘27 & uid *J% stof 109 &< oF 10% 53 A= UeHt: siE AsEs
:1571?]01] st o]}do] AR 5719 :'_7}_5 _liul——y 3}\% 7oz o} =ik

FAHOIE 6714 AR R U AuE At 'eF e Aot AR, REw, B, $F, T A
o mofskA sHEshs A Hole A0 UEHTHKE 67). €5 2 10491 the 7o) vt ﬂﬂl siEidles E1E
9 ‘EF o7 #3 ¥ "ol ‘YETY 9 Hlwgvt 7P A e OlL 01;81—/;\— 5(2020)°1 = =

Oy J
ruﬂgﬁ
L O

AeArEe, M So) 24nite] o §AS BAG Aut BE ZxfUIAlIN ST 7t 71 7 Vet 2
%Ak

(© 2021 Journal of Hospitality & Tourism Studies
43



Ol DALY SHEWLAT 2021 23 X322 (5H882)

<E 5 A=Y AREA v (Eel: %)

an g= 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
57t 58.8 60.8 61.8 63.1 63.9 64.7 65.7 66.3 66.8 68.1
718 8.8 8.7 8.7 8.8 8.8 8.7 86 8.6 8.7 81
51 6.1 5.8 6.1 6.1 6.3 6.4 6.5 6.6 6.8 6.3
&5 15.4 14.1 131 12.0 111 10.3 9.7 9.2 8.3 8.2
akxdy 5.1 5.0 5.0 4.7 4.8 48 4.6 4.6 4.6 46
TS 2.6 2.3 2.3 2.3 2.3 2.4 2.2 2.1 2.1 2.1
L 1.2 1.2 1.0 11 1.0 1.0 9 9 9 8
% 1.2 11 11 1.0 9 8 8 8 8 8
=9 4 5 5 5 5 5 5 5 5 5
<E 6> 9= A, ¥4 ARAAEDo] HE(3e 109, 99 %)
T8 ZHAtto] e= 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020
£ 10.2 10.5 114 12.8 14.0 14.9 15.9 164 17.2 185
AA2HTh 5.83 6.19 6.60 6.63 6.52 6.42 6.41 6.19 6.12 6.01
oFEHTH 7.73 7.69 7.01 6.81 6.40 5.85 5.48 5.11 4.77 4.29
AT 3.48 3.92 3.99 4.22 4.35 4.28 421 3.93 3.85 4.00
2 Al AT 4.68 4.35 3.84 3.72 3.20 2.73 2.60 2.47 2.34 2.11
Alsith 2.41 2.72 2.72 2.66 2.72 2.87 2.58 2.62 2.33 2.12
sl 1.37 1.70 1.82 2.15 2.15 2.37 2.87 3.57 3.67 4.05
ofj e} 1.00 112 1.32 1.64 1.98 2.37 2.63 3.09 3.35 3.69
PEoiT} 2.23 2.08 2.08 1.83 178 1.82 1.74 1.85 177 1.82
S 1.45 1.43 1.47 1.46 1.46 1.39 141 1.35 1.38 .00
FET 1.25 1.28 1.33 1.31 1.30 1.35 1.30 131 1.29 1.40
oplth .66 .65 .70 .76 78 .80 .80 81 .79 .82
Jg9sith 1.49 1.22 1.00 .84 .69 .54 48 45 .35 .37
ojgith 81 .80 .83 73 74 71 67 .69 .66 .67
- ofzZTh .55 .50 51 46 43 .38 41 .39 .39 .37
e 4o .00 .00 42 .00 46 51 A7 46 45 48
7735ttt .00 .00 .00 .00 .38 40 40 42 45 42
Alstct .00 .00 .00 .00 .00 .00 .36 .36 .36 .37
&&airt 58 .50 .00 .00 .00 .00 .00 .00 .00 .00
G .00 .00 .00 .00 .00 .38 .00 .00 .00 .00

5. N-I1¥ £A

20119 N5 #4720 ‘A o ‘g2, ‘g o] 98d%=7t 7FS s UelT(Kad 62). ole fElv=teld E5HA
2 7 Se AE 27 onREAN ThEARl EAR AL Q7] wiEoR gt Tl AR, tiubRE B4 Ul
o, ol uiet FHE gl Ut BHE S8 Qe :

2012\ BAAT AP o= 2011'd5=ef IR AE Hojow TR o ‘&' of A24= t AdE=o] Hls) £A =E2E 3
U™ 7), 20129 Fwto] WA B2 S /4435571 wies! A g R Ui 22 A 202
7Hd 150%F o] di= gAo] WEgto =M (M7, 2020. 01 02), TR ol ¥AS 7HAaL 23710 ol thgh

(© 2021 Journal of Hospitality & Tourism Studies
44



HIHIOIEE 280 103210 £ &3 =27 - JHH 018X} QA=A

JEE Adrgstal AlEste] ©o] Fo] ol ootk A

20139 EAEx Znf oF ‘Frt of A= Al UEHTHCE 8). ole €25 2 Aol ks Aol 5371 ARt

APZ|2 et O2)a 0] ol Ao Hgo= S5l ole £ 27| Aol i Ao R v Qlrfar gtk

20149 4720 T Q=9 Aol Hs] 255, FY, UIF, U, Aok T A BAo| Wol SFSIATHKIH ).
o

ol 4HEH(2015) 9] 7254t A FAAAE AHE Aol vlSsHA UERTE FUolA AEoR 7 SAE
EY 5 M FF 24410 o5) 7|/1gh AR Hrt

2015 BAZ3} 7HE Bk o3t o] Ao ESHITHKIT 10>). ol £4& 7HE T Lo& QIA5y] Al Zloz
Bo &3 I IR Ao JHE T 3EHAR QIAE Y iy whdEch

2016 BAZ Aol 1 ‘e’ o QA= oA ZEEATHKA™ 1), A9 €42 20129 tigs e

AFOR 20161 A7 SR (9171, 202D)F01 FE3 FHE W] AFBIAL olFoll 4ol Zewo] ‘e 3t

iy
N
oXx.

o] e
Aol A4 3 AoE waHh
20179 B3} ARAUER @ ‘g’ dojrt BASH Hetl(KAd 12)), ol YARKEUR £9] I7I7F F445e At

rﬁ
J

ol Sl AT IA=-FEEE A0 UiRgAll mER, AR 2 20129 FHRISNA /g olF 2016
WEAo] 237 W, 2017\ d0l= 34T Ho= HtiH] 48% A5t ZoR =EEh

20189 B A 3 B ot 54 oA SRESIHCI 19), Ol £ B 7HIT Aol she s
QAleh Aljeki PEIETE A Hols ARIS o] AATHe Tom $33 4 9ln T ol XY ARIS advT]

3l
ofo]l QYzska, ool me} ARES] TAS 7K £48 WEE Zow BoEth PAZA] thet TS AR
BE313 9l Aol ohd, AWE HRE Tk AUt 2148 Zow Bt

20194 BAAT Ablek o] Tolo] GAZEE ZeIAlY] AABITHa 140). 22 2712 Eal At 52 Afolo]

ANA A YAk 7712 SR ARISES1Y o] APLEIITHLee et al, 2017). 2RI AARI(2014)2 2717} Bl
BE 372 dofgomm, 47 ZRuA AU, 7k 33 ﬁle A2k 4 e 718lE Algsitka stk $744(2020)2
Ao AS A W% F AL Gk A A LR 3§ 52 At W9t AMAR] RIS Wi Zo] opje,
NS B SuoR $8etn Yee Husigw, A4 vidol 3 oulA|2 EAsH: Altiol Utk skt
20209 EHAT MSEMA 9 HET 7 At B UEtad 15). ol BTl AXE He% BEASY
EROR U8 Ak BHEL, ol R0 Sl ekt BHo2A S5 WeE AUl oiES AR ol
Aol 7Phe B7I0IM AR B FoIA 7% Ao B olR(2021) L ZE} A2 Uieo] Aoz
olgethE A7 Azt w2} ofHol WREACR WA} mAo] FEAHo|glort VA2 o) E A, £F

2
Sle] BAoz mejqlo] HHIITIE Sigith $4S 7Y =% PR e Tieh BHHOE QAshE Algo] weteu,

ol FubE eRgzioleks E1H Biow Extwst Wi Qo] FEle a4 ARSI X YTh S

<3dE 6> 20118 NI £4 <ad 7> 20129 NI A

(© 2021 Journal of Hospitality & Tourism Studies
45



IR DAY SHULAT 2021 H23H M3 (SH88R)

L=

14l \3
f 24| B
(0 %ﬁ'mﬁ“' O 2TCH

M = O
oo o oz
210) Ot
TS e o nse
q et !
- 1 Quect
Q w2l as ‘ELO |
Qi M ne L H
st
‘i' b sois ‘o 5 /J cha
n 6 waich
A . = o=
HFE “1_.--0}I! %wm
= =1
RV P 502 Qasz 28 J O LS EuTR
o3 Saum "
X3 -
SIBHHE, gEs /O E
sHuegi g R T ) Mz 7 ‘a 3 s
et . e lelu) X/] -
o waict % oy &5 o ket
|} OBll—o B2z ™
ol LE!
) . o g
gt Jug \ D 3= . O?i
o-w—.o.//ye&-_ozu ‘o oict g =
\jm o/ \O o™ SHIAE 0 gu
) 3 D
=] =]
<ag 8 20139 NI #4 <Id¥ 9> 20149¥ NI &4
1| 0 B oo (s} = .
1t - \o/
© walch oa HE o
2ct o ot —~o W
A c‘/ B
] = P oz, an ﬂwj ’/Jw
B g
H3s O 1322t //) E/ REI0Y b K=o 1
ouE dog  doiE o /’ f 3
oE Q=7 o bas

n

o g@ 0 JHEOH
p o]
) Q T

= e =0

Azl

2 "o 2l
D B D MRiLg™ Lt
QEIT
plt 51 /0 o8 oz

T
oWt g \ .
o B
[N
zfm" Otip=—"0 2C

w0

Dot LHedRHCH

B
&0 é//o

=0 ¥
ECH

<Y 12> 20179 N1 A

gun AIE =
Q\¥ ARA
O uw (1 Jf
<19 10> 20150 N3 B4 <a¥ 11> 20169 N1 24
Al 0 MRILsZ
N mzsl N 1 . -
s = < i [Sn=i 3
0'54/:;- T‘mu b :/\Izﬁ"w" ok ow= ™ za
OQ-I: iz MJ wsg 0¥

<29 13> 201841 N1 A

© 2021 Journal of Hospitality & Tourism Studies

46




HIHIOIEE 280 103210 £ &3 =27 - JHH 018X} QA=A

ot
chy A= ,’ o
O Ct - gt
= WA
- "
s £ 5wy e Sk}
g Bl o= it E
H Gy Eliat
zr] A
WY =0 f o
4 Ct 'A"u@ .; =0t i
o : E = 27| 4 )
4" "o L4N=1 . AILITE HE=
FEFD ==l G TERNTS
© 2ot mEE Tty oL} <
S rEe o= o i o
Seni- T Bk 29 O Lo
me Leict o @omct =
At 1A] 0 24l Sepich
L 2Eh
sunsgn - T yper O 21t N
. A~ )'JE} WMA‘
ENEL = 2 HE2
At o e 5 1Al . HESZH
Shzots H¥—0 3izc
H =]
<Y 14> 20199 N1 #4 <9 15> 20201 N3 24

6. CONCOR A

A= doJeloA] golE 7t FAAE 1] Y8l CONCOR £41S UCINET (Ver. 6.72)& AM8sto] 7F w77
T g OF0F iro] BEMSIICKaR 16~25>). 2SSt Axt ‘4EA, gk A, 13, AF, Akl AR
5 1870 aFo= FEEQlon, ‘S4B AF IFS RE Jdxo EF5ict AR, §l=rt 7P wol yeh A=t
0

50 GUEA S AW i o B, b Hl olgYT, S0 5o FAHSt 109(2011~2020) B9 X2
277 GolS0] A9l m2Eglor), ‘St 7t 2017~20204%0l ‘$7EY 18l F71HeR SHS] Al ‘%
o Q12 Bt 2o Fe ot o 8 & gk |, A ANG el T 3 Aol Qe ol7l= ARl

SA, AR 18E nE 055011 Fusioln DgEHE Hoj A% ol ARIUEY = BTG B2 vl B4
A7 Thie gaut olgsl B 2ol ool w2E 74Ae B2 - 7hg B ERloA AR AlE =t 2doke PEoles

noln g Aoz Uiek,
A, A IFE 2011~2014¥01s Y, o=tk 2 2EstEIgi, 2015~20194elE AA Tolrt L] elgit
o8 E8 $7o] A SHGHE AS BAOR SH T4 YePL ofd, ThEA SEUE 4 QI ob/HEE P2 AT

SR, AR I8E MR 4 A% o= IgsiEigon), 206Wole T ol SAsir) ole AL
$7 BAZ 915] 20169E0] AJF Floj= Fut oAl 2Ro Flo|=B et AU 278 Tsts ATt Az

(© 2021 Journal of Hospitality & Tourism Studies
47



ROHAZOIY| SHULA 2021 23 H32 (SH88R)

i e b e
bbb buu
0 R

<a¥g 19> 2014 CONCOR #4]

[ EEEY]

7 AU #d

<¥ 23> 2018'd CONCOR #4

<3¥ 22> 2017'd CONCOR #4

48

(© 2021 Journal of Hospitality & Tourism Studies




HIHIOIEE 280 103210 £ &3 =27 - JHH 018X} QA=A

E e &AvIHo] o Al tigh &4 1A stefstal HofRlE, Z7Ho], 2-way YIEED], NI, CONCOR 24
AABIAL, BARH At BT, 748 S83 Wdh Boket 4 g #Hsta a¥shs ARAL 2 ARl Astaat
sh= ARA - 3hEA A thedt 2

AR AAPE2 A, 1097H2011~20201) 9 ¢4t wredd B2 - 719 2 <F 510 e 4siola, 4l 2 o=
2011~201992 4353ttt 202012 mlulskA] shfsiict. ol 20201 Zo] Fa Aol Frid oz A2 Zojd 2
EAY e AASIAA, AT Yol B wopate] =AY g STk Bt xjzIsh 5(2020) 9] et
AR 202 ettt ZRU192 Qlsh A2} ARgo] A2 gl tigt Aol 71 o= v, ol uieh £4e

et S8ein QA e gAlsl] s ATt ol ofSols U grtemA QA 4 JEE FUF - AeHo]
U elR amagah e 7)s FA49) 4 37 4ol Aesita :EJL :

S, ol ‘G’ & A9SH ik o Ay of SARee] wolrt FAoR ESEa, ol $70) Azt Uil
Sk N 8 2 o, G 9] Wl e AR o} A elsich 2018403 20190 EolE A
A, AbEEE o 2 gl dolrt Ssigir, ol 42 Zom AIS M3 Aele] TS B9k Well ofFolx|
2 itk PR CONCOR 24 3t S4ele] 7ich Stk /i 5ot ‘ohguc), £ Eo2 1gsE ‘SRSH
a8 AHUSZ S RS AR %o BE BAIge] skl mRb ARl Aeixtgl ul QEAsld e
AT £ £ BAA, THIE 52 MATIstel Yt ot kol B Wesh orkn BerE),

A Bl 3 IS B AUAT, AR Fo mEUIR AU Y5, ol Fe wguy

_WL

l.‘

[U.ur'

= h=
th 42 F2 ARGHC] Hold FA5 FHsAU 2T 4 7] wigol] didolM & =2 & Qe e =2 & it
ol2R TS B85t ¥ EW2 HEA AYEE =2 & e AR 54 shefo] dasithar At RS
FEE AUsHA gtefstod ofudt o] FAlolaL 7HAIstof She FEg THACEMN o879 BAA IAE FofoF & Aol
YEA oF2 2EA 34 At AP (VR 54t Al 5)9f 82 2= 28T Zlo= ddsh

3

SEESE 2
FstA .9 o) 104710] 24mtio] o} 82+ AARA Zt o] 7o
o) 31 FA £H4 ’6§EHEE}L FhLt el 24 2713 AR HaL The AP 52
‘EME Q4] EEﬂ%IOI S g slos L}Eruur ol2fat olg

O
E’H C5 ‘EJS o] &7o] Wt Ao %EPQE} olo]] II]—E]— Zﬂ—rE o]-g7o il
F12 dol=e] ¢4 24 F2 hliAA A, e = wgAe, 53] st 7 o] A
71€ 4oy F7kedol AR Hot W2 oldA0] WESskaL X[ st 7Y 4

(© 2021 Journal of Hospitality & Tourism Studies
49



Ol DALY SHEWLAT 2021 23 X322 (5H882)

St A A, HlAE tloldS F3ll Al - 370 Alokg Bk 4= QI3lar iRt Hlofele] e o B4 7IHE
&3l At AolM 2o Z=th e vopwet thy £E2 - 7199] 22 £45 AAIE ol&SIE AFEe] 2ol
G2 224 ol BASIgth: Holld Algl=rt o wdHh

A, AF7HA HiFRS] 27 QAT ol8A T ZAKHGAH 9 74 A= 5), ol SRE (I, B ok 5) 9] SR

ST HolAl A7l 2ot 9)

A, 467000 O QNS 2wy ATER] 5 HERAE B8 AEA AE REHCRE Mol 2ot itk 7IE A
52 ARy, TolilE B4 Xt A7k RO Tolgl Tof gk A, 18w 1] UERd Told] ojulg
Y ol

o

=2
9 A7 NIEY ZoE WU E 7S B /1E A7 e U8 HYY 4 Y Ao sl

2 79 AL 2ol BEH tolelrt B2 - 7] FHOR olRojzly] wiRe] FF ATE AA| £7 0|40l
QAJSH } TR PH(S - oTelel M) Al QLB Sl A%, AFE 5)olM Holt ghx 7oo] Waste
0% B3l TFY £7 QN R} PUSkT FPHOE BAT 5 glolof ATk B, B WY F YUy of 2L Holi
scomuh shaITh $HR JulARt $4H lolel Awnw o) ojul2 sE it Hole] EoRtt 33t 27
Holg ERste mzase] 2 Rl WRsS gt

2323

L7FHEAEAME (2020). AEES}H - FYo] TS HE. Retrieved June 9, 2020, from
https://www.law. go.kr/ %EB%B2%95%EB% A0%B9/ % EC %82 %B0%EB% A6 %BC %EB%AC%B8%ED %99 %94 %C2%B7
%ED%9C%B4%EC%96%91%EC%97 %90%EA%B4%80%ED %95 %9C%EB%B2 %95 %EB% A5 % A0

S7FEAIEE(2019). AF & 4= Retrieved August 11, 2020, from
https://kosis. kr/statHtml/statHtml. do? orgld =355&tblld =TX_35501_A042

FYARMET(2016). 20166 S44AUFEEZ 717 M. Retrieved April 21, 2020, from
https://www.forest. go. kr/newkfsweb/cop/bbs/selectBoardArticle. do; jsessionid = Gj5XilHWyh8kHUanq 716£132JrfUbk6lyyO
N1csQvkJhILIKIBOIEGET Vp3ignTi. frswas01_servlet_enginel? nttld =3093179&bbsId =BBSMSTR_1479&pageUnit = 10&
pagelndex = 17&searchtitle =title&searchcont = &searchkey = &searchwriter = &searchWrd = &ctgryLrcls = &ctgryMdcls =
&ctgrySmcls = &ntcStartDt = &ntcEndDt = &mn =KFS_37_06_03&orgld =nmm

TENZH(2019). FSuEAHL g HuA

ZAn|g - 24R1(2014). A (AR =Al & AT APTHECRA Y. OfghtE - BAAEES)R) 49(2), 5-21

AR - 2ed - 23]A(2019). AYMed 2 WSO AP WEAR FE 24 EE1 9AE BAG FHoR o/ R Fe0)R]
47(4), 33-49.

A& - 27971(2020). 37 2EHEY 7HE S8 EFZ o1& &/33} et Al BANSS FHSR sIERARIX/EeFE/R]
30(4), 17-29.

A5S - AdH(2014). Loy} EF9 APARE EEaTol tigt A+ AFFE 2 20(1). 133-148,

U29171(2021). BY9X £Z. Retrieved June 30, 2021, from
https://namu. wiki/w/ %EA%B2%BD %EC %9D %98 %EC %84 % A0%20%EC %83 %B2 %EA%B3%B8

w37 - AH22(2019). A4-nHo] Hgole] EAS o] &%t BIE QY A, zEHFY2 21(2), 16-28.

HE(2019). HElolel BAS Fe Ad4E ol tidt Q1A RAL YEESITRIOISFI 58, 45-52.

AR 2011, Y 2y - FH2 TJEAZE 1A

AEH(2015). 20146 £ - S&F FEH AFY A H 14

M&73A(2020. 01 02). B tiubtEA|, EA8 Bslg&A] A3, Retrieved January 03, 2020, from
https://www.sedaily.com/NewsVIew/1YXHP1C1CZ

/370 - el - AA=H(2021). HElolE A 7S E&% UFE <Rl ojulEa B4 A, sEFHFYA 22(4), 98B-111

A4(2005). £0] 3ol Retrieved October 10, 2018, from http://www.jstnews.co.kr/news/articleView.html? idxno=1571.

=Y

(© 2021 Journal of Hospitality & Tourism Studies
50



HIHIOIEE 280 103210 £ &3 =27 - JHH 018X} QA=A

EHE - 0]F11 - 2]Q18H2018). &4 ol &AL JAlRAS Fet 4 AMATYRL erAARIRIE]eRE]R] 28(3), 115-130.

(2020). HHolElE &3 =AFY ol &3Fe] EAJ AIAE BA. Zolthetal Tk, HiAreel =7

- MFEH(20202). BIHClEIE E&3F =T ol &3] EAJQ Al

- MFEH2020b). MER 7017 EAEY] ol &3hef £4: €AE ulo|di} A HEQA EMS FHOR, /5275597

48(6), 16-24.

YAF - WA (202]). HIAE biold H ou|dAdd BAS o83t A|GEA] At o]t A|AlEE B4 2002~2020 KCI Are]te)
Bof she=Rg SHoR FFEx9+ 33(5), 85-102,

SZ(2013). E3HEA0NIA Hldolele] &gt et A FEHESAZH= 10(1), 157-179.

ogH(2021). AR A2T7lol W2 APFY o84 Q1A o] &sfEol] Wt A HoM ¢4 AdE IS TSR AeEt
oighe, AARHRI=E

olu7g - ¥eke-(2020). BIHClHE o]&3 = ZA7]ojddd AZAY A ZAY Byl #HFeTA 44(1), 41-57.

0]/d3] - £88(2018). &dn|do] tlolelE &-83t EijteliRtHa- W] R4 mel: Z2] S48 - AR SIARL - The
TS toR SRARASS] 46(5), 10-21.

ol - AT - olZ4H(2021). €4l Tzt 109719] AE QIAEA: HAE mloldg SR P4 28(1), 1-19.

o4 - o]y - MY - 712(2020). =W F8 £ AAMuto] o] &R} QIARA, JFEFAIE 27(2), 51-67.

O|ZIt - o] - 71/38H(2020). AFHBFAIZA A AR &oll theh AAu|t]o] o] &4} Q1A At SF= Mg 7 gFera/) 24(3),
65-81.

o7 - B (2020). RIUlolEE L83t I7PIEl TR o] 84k HP A Bt nhAlAd
#leskelx] 23(6), 151-166.

AFEEARE(2014). FE2H A7 BHE o7y Fekg 2k

AFHGZAH2012). A7HEA/E &8 4] Retrieved January 31, 2012, from
file:///C: /Users/user/Downloads/ %EC%A0%9C%EC%A3%BC%EA%B4%80%EA%B4%91 %EC %8B%ICHEC%IE%AS
9%EB%8F %99%ED %96 % A5 %EB%B6 %84 %EC %84 %9D %EB%B3%B4%EA%B3%A0%EC %84 %9C %202012. pdf

AFHF3AH2015). 2014 AFEEAA = 3P AE|ZAL Retrived June 22, 2015, from
file:///C:/Users/user/AppData/Local/ Temp/_AZTMPO_/ %EC%A0%9C%EC%A3%BC%EB%B0%A9%EB%AC%B3%EA
%B4%80%EA%B4%91 %EA%B0%9D %20 %EC%8B%A4%ED %83 %9C%EC%A1%B0%EC %82 %AC%202014. pdf

AFTFTAH2016). 2015 AFEHAA = HEIG7 AejRAL Retrived March 08, 2016, from
file:///C:/Users/user/Downloads/2015%20%EC%A0%9C%EC %A3%BC%ED %8A %B9%EB%B3 %84 %EC%9E %90%EC
%BI%I8%EB%8F %84 %20%EB%B0%A3%EB%AC%BE %EA %B4%80%EA%B4 %91 %EA %B0%9ID %20 %EC%8B% A4
9%ED%83%9C%EC%A1%B0%EC%82%AC_%EC%B5%9ICHEC%A2%85%EB%B3%B4%EA%B3%A0%EC %84 %9C %2
0(1).pdf

ARs) - ZRIE - 71E9(2020). ©HIAE "ldofg] BE4S B3 COVID-19 AT MEA] 8 BAZU] Al o] 8afel W A= wis)
20209 A183] MEAT=E F=A, 1-24

273H2021). HAER|YE B A2 WA AT A|7]9] thEstol] tigh QIAHEE HOMO MIGRANS, 24, 135-157.

P - JEE - {712017). AlF U2 ol SUA tigt WEAL QY BM o ERIRIE/eE]A] 27(3), 11-22.

HAE(2020). Textom AFEAFE Retrieved March 20, 2020, from
file:///C:/Users/user/Downloads/1. + BOK%EA%B2%BD%EC%A0%9IC%EC %97 %B0%EA%B5%AC + %EC%A0%9C201
9-18%ED%98%B8 + %ED %95 %A9%EB%B3%B8. pdf

SHEZAR(2019). 9h7Q/0] Fofok= JO7FX(RFIHEH), Retrieved May 25, 2019, from
https://www.gallup.co.kr/gallupdb/reportContent.asp? seqNo =1050.

SEAZZRNER(2020). ‘Y 407% ZEHIIE 2E - B FHPT Retrieved October 14, 2020, from
https://www.khealth. or.kr/board/view? linkld = 1001456&menuld = MENU00907

SETGFAH2019). 2018 7|47 o] A} AEjEAL EalA,

S=FEAH2021a. 03, 11). HE2LA/fe] Z7]o7g of 84 #2J3£7]7 Retrieved March 11, 2021, from
https://kto.visitkorea.or.kr/viewer/view.kto? id=73454&type =bd

SH T AN2021b. 04. 13). E/ojojEfo] YAF AJojE ofdl7]Z Retrieved April 13, 2021, from

https://datalab.visitkorea. or. kr/site/portal/ex/bbs/View.do? cbldx =1129&bcldx

o P P ko
B 4 om

%
7
%

i)

A FEdS teR e s

(© 2021 Journal of Hospitality & Tourism Studies
51



IR DAY SHULAT 2021 H23H M3 (SH88R)

I - 283](2018). &4 n|tjo] Htolg BEAS €33 A7) U B AL FHFHY 30(9), 385-399.
John, W. M. (2015). Migration and motivation: an analysis of motivation for return to country of origin among foreign-trained

chinese PHDS. University of Michigan State, Ph.D dissertation.

Julia, S, & David, R (2019). RZ #fl2E HAE pjojy (Al ), Mg Alolg, (YAEH 2017).

Lee, C. H, Son, Y. H, Tak, Y. R, & Sung, J. S.(2017). Local residents’ subjective perceptions: finding meaning in the landscape
of everyday life, Journal of Architectural and FPlanning Research, 34(2), 147-160.

(© 2021 Journal of Hospitality & Tourism Studies
52



