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ABSTRACT

This study presented the analysis results and implications by identifying the structural relationship between
resource attractiveness attitudes, social local capital, and place attachment in the modern cultural heritage area.
The research method was a combination of theoretical research and empirical research. In the theoretical study,
after constructing a questionnaire by referring to previous studies, a population-proportional sampling method
was used to survey tourists who had visited modern cultural heritage sites in Seoul, Busan, Daegu, Daejeon,
Jeonju, and Gunsan, etc. within the last two years. An investigation was conducted. Due to COVID-19, it was
requested by an internet research company and 535 copies were obtained with the goal of acquiring more than
500 survey subjects and used for the final analysis. Statistical processing was analyzed using SPSS 25.0 and
AMOS 25.0 statistical packages. As a result of the verification, a significant positive relationship was formed in
the relationship between attractiveness and attitude. The relationship between attractiveness and social local
capital was forming a significant positive relationship. In addition, the relationship between attitude and place
attachment formed a significant positive relationship. Lastly, the relationship between social local capital and
place attachment also formed a significant positive relationship. The purpose of this study was to identify the
relationship between research concepts that were judged to have a causal relationship in previous studies as an
independent variable as the attraction of tourism resources. In addition, in order to meet the diversification of the
respondents, we tried to diversify the source of the response through sampling. Therefore, this study is
meaningful in explaining the current situation of tourists who have visited the modern cultural heritage area.
Nevertheless, it is necessary to conduct continuous research with a time difference because the survey was
conducted in a specific time period.
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AA9] slolct Al Bo] WA BollAl Mol 43, HANAZEE 27)7] 9I8) ThE Aolo] ofYstAL A% 5

=
TRE Aol olgsis 2 EFslol W Wolxln Uth(159), 2012). 22 Fof BAAMo] =

SRELE AR
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TFEAA] ofEd e WEASNA WPA] BE 5715 Fofotal 0|5 ZojE0l= 8% (pull factor)el2hs AollA =g
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2150l oigt ZuilollA theFgt AtEo] o]FolA gk WFAL YoM A, 7HA, Arla, aFHe AAMY, #3H,
A, A, &7 59 840= WKt £ UoHIAlS] - B2 2011; FY 5, 2015; Cheng et al, 2013; Gartner,
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T8 SHQUEE ANGIGIH: =3 [PAS B3l 3R vigi F7kE Al=3 5= oIfoFth(Fdol 5, 20115 /3% -
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2 - FF, 2018). AFoIM = TFAL] WFEAA o] tiet Bles 1 WFFAA7E Auft wizlo] SlEAle]
F7I= Aol WEEARIE Adeshe Aol JloiM Bell JTE niAle 583 AT
&%, 2007; ©178% - AR, 2016; Zhu & Deng, 2020). Uol7t #3g780] 2|1 7tshe HgEAA]of tigh
Bles WA AgEolE U FAo o) Fofdt dFuAVE e AeR yehdal JItH(F/d% 5, 2014; Kim et al. 2013).
T B wgAo] 7Rl He 294 -ulsoA A B Auita & 4 Sl

4. AEA Aol

ALSA A/ GRS SR ol whet T2 A ARSE|L QIARE ARRlaRet Folrts = ARIAYEEC] 359 BRE At
7] Y3 E&H o2 ggo| 7se ARHHEF - #Q1e, 2017; ZulA, 2021; 271Z, 2009; Coleman, 1988) 0.2 Adrggick
Leonardi et al (1993) AFSA AHE-2 A=, w4, UEA 53t 22 AR|22|9] EA3 =, AlRl/dee] d2olede
9ol 2743 Fele 7o Feem FAA, HAA 282 Eole Aol A9siglal, Watson & Papamarcos(2002)2
ZiRMol|A o]z FHA HAL UEQAZHA 7| BA 9 9IS sk Aoz HosIgith ojE R ATAES ARIAHEY
ZARA Qo HESI 2HE D33 oh(ElE)E, 2009). ARA A, 7IAIAIAH, 717k BACIA BARA 7He] 352
Z2751= o2 g Hth(Beugelsdik & Schaik, 2005; Lin et al, 2001). 3HH, AFS]A X|J&}&of thgt LA Apele thfst
Aol PAE TR 24, QIAIA, AR ARE9] 37FA] AFdollA =2l Qoh(Fuls - Sk, 2013; A@F - Z91L,
2017; ol - &84, 2011; St - viAdL, 2016; Luo & Ye, 2019; Nahapiet & Ghoshal, 1998; Son, 2015; Tsai &
Ghoshal, 1998). 3A, w24 A2 FYARF 7+e] QLA (AP - 1912, 2017; Nahapiet & Ghoshal, 1998)& 2Jr]sh=
Ao TAC] P, g 5 Wl wEtM Alxdoly VEQA Aot HATH AISA AROZA LPYEL LaTH
El AHdE THBITH(Yua et al, 2013). B4, JAIA AHES 22]0] S5k H)HT B35 (Tsal & Ghoshal 1998) 2 3-89
A, W5, 7EE 55 380k Ae® ool 4+ Qlth(Nahapiet & Ghoshal, 1998). TRA 3549 359 AHdS
olaistay, Hls3t EATt 717l WPASNA FHA] FE-S A 3tt(Jones & Taylor, 2012). A, TAZ A2 74¢
7ro] o8-S ol FAE= AREAER! Al 2 A= (@ - Q1L 2017; Nahapiet & Ghoshal, 1998; Tsai & Ghoshal,
1998), TAIQ] 7%=, TAIQ UiAiA, Alg] W B9 (Granovetter, 1985) QJulgith & Mg, WA B 52 Aol EAsk=
et A2 28-S 7I5Ho 2 s (Kale et al, 2000), °18 ol HdY9ES 43 243 Z+=T(Jones & Taylor, 2012) Z=
AFEIA AHES ofg] 71A] Q2] gtefsl 4 QIAIRE AR UEC] 359 BxE YA flol R84 R &8ol 7hed
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5. Aol
Alog R WFAENA A9 B4 wFAIQ) AR el tisl A7 Aol Akl A ol EEAola 753
A QIMolA AL ST S, 2011). AT ARlollA] Alth7E wskgtol] whe) weg7A5e] 553 egate] wAVdS
=]

EAsta WHAIZIo 2N SESE il thsh A1 foizte] AJ7]a1(Brocato, 2006; Lee, 2001). O*8&(2011)2 4740]
1l Sﬂ-x]oﬂ}\ q]* % E—sﬂ A 7]% 7(1-_/]\_01] 1:]-]*91— oH‘Lo] T*Q;Pﬁ‘_} 7g-5\_7]- 7]-;(] 31 ol= LEEL} i]-tﬂz% zz—lo] E=E3} 7<1-/\o1]

1o _1:1 [} ] o = MR =T 271 =70 y T 1w o EH—‘-?J—
oJul7t Ul | F7to2A Bzo] MG B3] FAS ofsiehs 7IXE Rojgtoma] Fao] Vo] Brka SIItheRA] -
BT, 2007; A= - A&7, 2008). AlAAT ZA(2011) & THEAIQGe]l tigt g0l A o] FRIF0] 7L Q= WEA
7o) Q7L AlulA =R o] Faol tisl L7l ofoleta Holsigith WAT S5 FaLt AlelA Holx
7, HMAR Guztoleka HolstithRyan, 2005). Faolae] 148 A s LubAQl T Bl=g solshaa
stom Z7ke] g RaE SI9A 94 HAMA, JIXA 39 P42 FAISFITH( Williams & Roggenbuck, 1989).
Lee(2009) 402} THLAS A1SA 24 HAA ofaf, FaolE Fagapdos Tistel S1A 2ABMS AsISle
o

o, 2T AoA(2015)S FrojhS Frojy, HaojEM, AR OR THol] AL BAST ANS
(2015)% golrte] THRQNS FarlE] AAN, FAHAN, FAoNgH 5 3709 Q1o skl Akt HAA
oArioll SoJet T 2SS FAsHATE AHA(Q017)S Faojtlo] HEHOR AnpHeN BEIIGTH TIEE W ool
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=
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So)go] e 3 Atk sI3ithErdogan, 1999). He) gL nolA G749l

H
2HE T3 ley, AiHos P =
HleE RolHA] Jtujjol] 3RS n|zithar sFITH(Till & Busler, 2000). -84%(2007), £4< S(2008), 27141(2018), 74

S(2021)9) A7ATIN FEOR Urhda 9l AL the A, Aol ool wehy 3709) gle] §e)
IF WA AL FAKAT, ol WA B uf thest Zo] M 1(H)S HAT 4 ok

2 203
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[e)

7Hd 1(H): #FE5AZ| 9 w22 el=d)] F(+)9] FF0] & Aol

@ 714 2(Hy): BYEAA vt AB)E AdaRat B

VEEAA| 9 uiga} ALe]A x|AkEte] fAleE redsto] MICE 7HREol 47| ufigo] ALg]A] Aol f-o7t Hd/do]
Bom T 7RSS 7HAol FEA Uk (Rintamaki et al, 2006). ©12{3t =22 stofRithd e} 0]8]45(2013)
Sh e migo] W 7HAloll Fofdt Fed/do] ttar stglen o] 24| 5(2015)%= Aol vehd Axte] =25
Wotgo] 7P Agstalon] SAR=A oigo] AtelA Zhle Fofdt WAPE Slths Ae AERISHIT: of2idt =28 Eohd
thaat 2ol 7Md 2(H) & AT 4 Atk
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@ 7Md 3(Hy): w37 el=et Zaofzat ¥4

ATNE] E=et ozttt AT A= F= w83t P Fopolld A7t ZY=A: 7HEERt @AM 71 IEE
3 AFARA FE2 HA, ofum|o)d (animation), F5tol(figurine) 5 A=4] 7l 5ol Fed/do] Ag-& &_lst
T, 2020). /4941 5(2004)2 ozt NS WA AlFolRke F A9 AR efsiith AlF, ARl B
22 AEA, HEARl deAge B9l 27 He JEA, A=, of, ozt 5 MRl foitte fAlske 9Ee itk
At} 27159k 0]F (2020) = AEIUlolA ti/dell Thet AR[ARE2] SiZe] ol w2} AHjAEE] Bel/do] lat ofxtad st
2ol Sitk. ol2iet =2E 2ot thast Zol 7HE 3(Hy) e 2AE 4 Atk

7Hd 3(Hs): WEFARIN B37 ezt Faoizo] H(+)2 Il UE Aolth

@ 7V A(HY): AR A|odRE} gaojdat v

RFEPH) A|odAk R} ol 7he] TRk AT olulsict JRIEE AR X|AES Figlo] ofe] Al BAE s
Qg 4 9= AR AHHLin, 2001015 At Alglztole} e ol (Bourdieu, 1986) 2 Trordt 4 Stk ARBIA Aoiapie
WAH, AR DA S5A ARuT oA QAR AT BAZ 94 AEolN BT ARE WA 2dsln geom
7153t} ojake Tl MY Ao T QKo T o Lyl Alajd dtitoR 7154 ZMe] ojxy,

A Zwole] A, ALl ZelolNe] JE Sow AEIck slolrh Eak AL x|olAie] 728 £, AR(TEA,
A4, BAA), ofztox Totsto] ARt oz} 7o olFt TAS Qe AoR AYE S(2012)2 Telsiit) oleld i

w

thet 2ol 7Hd 4(H) & AT 4 Tk

Ll

7P 4(Hy): BYFAAC] AZA AejREe Fholze] H(+)9] FFol glg Zeld
2. Wepe] 224 Aol 3 S4 =7 Y

D =g

ot pHAsto] TRt A7t lem AtARe] AT ool wEkA tiEt, uetA] HA o Aolsh IgEAA] uiE
7122 Cheng et al (2013)0] 33t =2|& T2 Wopgo] £ AN /AT AAAA, A4, JARESHY 7127t
At 7oz AolstaAf sttt webA Gartner(1989), Hu & Ritchie(1993), Formica & Uysal(2006), Cheng et al. (2013)9]
ATE 27=E AFEA0| HAFE 7 - Bdsto] 4] 2 dU’RIeR skl Rty SH = 59 Aol mEpA
A8 2] el (D)~ 2FTH(5) 2 53 FAE HE=E olgsto] ST
2) H=

H=E AR = AREol tiet Bl=g oufsh= Zlo] obd g5l tigt Bl=F ofu|she Zlolw, 359 A3ixt yestol
7MRlo] 7HR|A El= 2o)A-H|eold 7o g Aolstarat gtk Kim et al (2013), Zhu & Deng(2020)2] 175 <72 271
T A5l DA 7 - Hgsto] 9dQRleR Jdstaal jitk S4H = B9 Aol webA s IgA] etk(1) ~i
$ 29tH(5) 2 53 H7E H&=E ol&sto] A

3) A28 Aot

AR AR 71Q1A] AplollA] Aol HELIA0] Fddo 2R Pg 5 Ql= A9 Fo= Aofstuat it uletA]
A18A12] Nahapiet & Ghoshal(1998), Leonardi(2001), ¥zt Hd%(2016), Luo & Ye(2019)9] 5 <712 A154
o ZAG 474 - Besto] 47l £F 9EQler skt it SHAHEE 5] Aol wehi] e 234 k(1) ~uie-
JEH(B)E 53 AE H=E ol&sto] Sl
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220 SA0] XHA0H, S, ARIA XGXF=210 ZA0MA 210l 912
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o 3ol AE mhofsld Ayl wbA oj] X2 #3o] EZA9E Ryan(2005) 9] =2]E HrolSo] gzt

. ANAQ guizko® Aolstaat sitt ulehd Ryan(2005), A3t U514 (2015), AAS

(2015), kil 2017)4 ARE TR AFEA PAF 74 - Boto] 371 £ HHQRloz skt stk S =
A Gk~ 2PTH(5)= 57 YFE H=E olgsto] S

o
-
[rt

A Ajoje) 9] wfeto] B, ALEIA it Jaolt 2 T2A A slofstuAt BAS
S Tk 2709) TS AT W0 A 1ie] BAS Slsth el ol AR 7SR AP

r
|

2 ATE A% 2AE BALS A=A o T 53 B 2ARIAC 2Zste] A= 1671 Aol AFshe 2
A 204 o13S] AR e - oS T e R ARERAL AAISIIHE Ak BEFE2 ATHIHEESFEE AFTVIAE A8
om 1 71E2 F71elIA A71A 08 AAshe FFEERAIR 2020 ?l:rl*rg]%—'—j\]'g 7|Eo= sigltt AF-EAAI B4
& A7EA] Agsittar v A, APTE 7RI ATHEEESESIo] RANE AllleE AAsII: 2020 11619
FH 20209 11€930U71A] HERARS AABIAH: ASdTs Z=21H99] HHR] dd& J—E%Poi 2 29 oW Mg, AL,

o, O, A T4 5 Aol Q=
Ao g HEUVIRNE AAsel:
o] ZAF 7H5eF ARA] 5005 o4
Z)50to] 2]Z7Aol o]&sth
a3 Tlofele] SAA = SPSS 25,0, AMOS 250 5 B4 H7IXE oIt AIsIIrE AHEAAR] EAL Rl=EA
< AAlstelon 7k Agsidel AlE|w #4912 A2kt Y3 (Cronbach’s a) ZlE AFSSHATE HFENS/A RIS Sl
E4F2EA)4 (averaged variance extracted: AVE)®F 723708 412]4d (construct reliability: CR)E &34 ERIstch =4
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Attt o2 o AFAREE 7 o, BAREASE 5 oldes UEUH SHngdor AHoitia &
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20 QA0| XI0H, EHE, AOIR XX RAONA 2t0] AXA m
<E 2> 2HESo] ThE B 2QRY Y FAF 2R
29y a5 vy | et e e @

gt IFEAAE AP 1f/do] Sltt .568 570 13.056
RS WEEAAE A9 $44 E4o] At 842 824 19.765

i ea BAAE AUl AuA =40 ot a3 | s13 | arors| O | %80
RS BARE dARESH B4o] itk .919 .809 -
WES A WPste Aol tisto] £A4 4eth .780 .809 8.982

Bz 700 | 554 | 711
o] A WFAR £ Folt} .865 673 -
o] A|Ag B3l LuiE3t fAtoll BAlo] yZTH 722 708 11.402

AHe)A o] A3t e AYg B3 MEL Yol Al=sizlct 798 773 12.161 o | st | 7

A QA o] AJellN MZe AFEET FEste A7 =t 640 683 11427 ' '
o] Aol A2 M2 =Holct 644 574 -
T2 A|QET o]Z-2 Aol #Alo] go] zith .854 745 17.120

ol T2 AQET o] X dg HEdh Aol Wttt .828 .866 19.190| .843 | .645 | .845
ojZ-2 o] ThE XK} FQsir} 745 794 -

Eigen Value 5.204 1.668 1272 1.039

Variance 40,029 12.834 9.783 7.995

Total Variance 40.029 52.863 62.646 70.641

KMO=.826, Barettle 7973 =2577.719, df=190, p =.000
X2=271.579, df=59, GF1=.921, AGFI=.878, NFI=.912, CFI=.921, RMR=.042
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AT Ry 3786 647 383" 332" 533"
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RMR=.029, GFI1=.963, TLI=.958, CFI=.969, AGF1=.9332% Ueh}al 3lo} A7EFS] AP dshs 74749 A&

-

EHoR wekst e mHoR et ok

(© 2021 Journal of Hospitality & Tourism Studies

105



Ol DALY SHEWLAT 2021 23 X322 (5H882)

* % *k

.322(7.471) .172(3.395)

*k

.683(7.607)

*k

.302(8.761)

x$=130.108, df=50, p=.000, CMIN/DF=2.602, RMR=.029 GFI=.963, TLI=.958, CFI=.969, AGFI=.933
()] 2 ARASolH, ()& CR#FS YEH "pol
<a¥g 2 #2333 =y

AT MG TrhESH R4 0] oilo] B, ARSJA iRt Faolt 7F FEH WA FH 4 AT E H%
2t ot e gke] WAl 322(7471)2 treht RO1d A(+)9) BAZ WSk Itk vt Akl AeixE
709) TR 30287619 BAAE Bolw Qlo] foI% H(+)2) WAS Fiskar Uk E3t ot Faoly ghel WA
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NoR Qo3 B(+)9) BAS PYokT AU FHHOR AwEE B Avo) AP RE spEe Aeo] Hgin

<E 4 7M745 AEN

A= AEAS: | BE3} AEAS t Ao R
e — "= 322 410 74717 e
o — | AFB]A AR 1302 554 8.761" el
B — | Aozt 172 194 3.395" el
A1 AR — | a0l 683 533 7.607" e

x*=130.108, df=50, p=.000. CMIN/DF=2.602, RMR=.029, GFI=963, TLI=.958, CFI=.969, AGFI=.933
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FY WAE Holx itk 7M7) 27171 EIANY Rintamaki et al. (2006), 2]t 0]5]5:(2013), o241 5(2015)2] A
Ag ARt ATk et AfollA o] HFEA R 2Hde] wigo] Aoz dg 4 e ARRIA 7RI
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AR, 7Ha 3(Ha) : BEFAAA g7 H=e Faolzlo] J(+)2] FFol & Zolthof 79 HF A3t Fo3H(+)
& WAE Hola ot oAt At 7P 27 =R A F(2004), oI5 (2020), =2t 0]F(2020) 9]
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