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ABSTRACT

Pro-environmental responsibility is fundamental to achieve airline companies’ business performance.
This research focused pro-environmental responsibility behaviors of full service carrier (FSC) and
examined air passengers’ evaluation of pro-environmental responsibility behaviors by conducting
importance-performance analysis (IPA). Especially, the study investigated whether FSC passengers’
evaluation depending on the level of their willingness to sacrifice of environment are different or not. To
conduct empirical survey, questionnaire for IPA was developed based on the previous literature review and
discussions with experts. The questionnaire was distributed to air travelers and only FSC passengers who
had travelled abroad before the COVID-19 outbreak were qualified of the study. Data from 212 FSC
passengers were analyzed using SPSS 25.0. The analysis results indicated that FSC passengers placed high
importance on pro-environmental responsibility activities but evaluated performance as low. Additionally,
in the two groups divided by the level of willingness to sacrifice, many similarities (11 activities) as well
as a few significant differences (three activities) existed. Based on these research findings, practical
considerations to efficiently utilize limited resources in conducting pro-environmental responsibilities
were discussed. Additionally, academic implications related to social responsibility activities in airline
industry were offered.
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