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SESSION 1_ 2019 HOTEL TRENDS

10:40-11:20

RYSE, Defining Lifestyle and Creativity
2F A 35t 5& 0|opy], 2t0|2 B
RYSE HOTEL

Jaisun Ihm Z2[d{el

SESSION 2_ 2019 INTERNATIONAL HOTEL TRENDS

13:40-14:10

Branding and Marketing Strategy
of Alibaba Hotel

Ae|Hibt SH ST OIS Zaf

SR

Yuzhou (Frank) Huang
Vice President

SESSION 3_ 2019 HOTEL HOT TOPICS

15:10 - 15:50
2019 Hotel Performance and Trend

Christine Liu
STR ( Regional Manager - North Asia)

2.14®)

SESSION 1_ HOTEL INVESTMENT AND DEVELOPMENT

10:40-11:20
Hotel Branded Appartment
SUEMES SEot FSAH|ZLA 2 MY

SESSION 2_ BIG DATA AND Al IN HOTEL IT BUSINESS

13:30-14:10

Data-Driven Decision Making
O|AHEE 2 HIOlE 2 st -
7|2l HlClolg Of7 g 28 et
o2 thE

glolejop g 22 of

15:10 - 15:50

Digital Transformation based on Al/ML
QI32|s, S2HRE 7|9l O EMARG0|M
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Alibaba Group
PIEEEEEH

HOTEL TRENDS & HOT TOPICS =d 4r¢e] E-C ¢} vl A|A|

11:20-12:00
Branding Strategy of Hotels

Andrew Hamilton
Researcher

14:10 - 14:40

Al Adaptation at Alibaba Smart Hotel
B 01 2RO Ye|stht Al

QD014 20| ADE B

Yuzhou (Frank) Huang

Vice President

15:50 - 16:30
Insight on 2019 Hotel Trends

Derek Cunningwood
Marketing Specialist

SEIZE THE FUTURE 3 ¥ EXA71%3t 47 Fg o] A¢tol= S° T2 v

11:20-12:00

Profit Optimization for Hotels
S| 0|2 z| st Aot

Peisi Chen

Regional Director

14:10 - 14:50

Al Service in Hotels
242 S0{ZH B 25 AME|A
sz ey

KT Al 2 EAIAE

15:50-16:30
Hotel 2020: The Personalization Paradox
HICH|0E] AlTHe| ZHRIStA{H| A0 A

Steve Peterson
IBM (Thought Leader - Travel & Transport)



HOTEL BRANDING STRATEGY & HOTEL INTERIOR DESIGN
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SESSION 1_ HOTEL INTERIOR DESIGN

10:40-11:20

Hotel Interior & Marketing Design
SEIQIE2|0] & OFAIE CIRIQ!
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SESSION 2_ HOTEL ARCHITECT STORY
13:30-14:10

W—FE D)/ —FKRTINEES
ETRI%E

Y05 2|ZES BI=E W
22|15 AtE (Morinobu Sato)
TAE(Tokyo Architects & Engineering) CHE 24Z7t
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SESSION 3_ HOTEL BRANDING STRATEGY

15:10 - 15:50

Changing Travelers, Transforming Yanolja
Oflizto| Hat, OfsAte| A

ZNHE M

Yanolja CBEO(Chief Brand Experience Officer)

11:20-12:00

UDS Hotels and its Design Approach
UDS 24 jzrelol 8|y

Norito Nakahara

UDS(Urbal Design System) 32|0f|0|E| & C|2ilE]

14:10 - 14:50

HOTEL RE-POSITIONING
A7 M2 A

O|Z A O[A} & HZA}
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15:50 - 16:30

Customer Experience Management
for Successful Hotel Branding
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